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Trade not aid

Offer farmers and their families a decent
income and create the circumstances so
that they can escape from poverty
themselves.
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How does it work?

Organizational: environmental,
social, economical

STANDARDS

MINIMUM

PRICE For sustainable production &

investments
Non-negotiable, to create impact: FAIRTRADE
social projects & productivity PREMIUM
FAIRTRADE & h ; Transparancy, Trader Standards,
SUPPLY CHAIN ey risk management, financing,...
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Minimum price

Supply \
concerns
Frost damage Drought
in Brazil B
Fairtrade Minimum
New York Price
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Following the supply chain
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Facts & Figures

FAIRTRADE
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GROWTH FT IN BELGIUM

Long-term Value Evolution of Fairtrade Products in retail

+23 4%
76 949.5
62,344.8
47,402.0
41,782.8
34,397.4
29,918.2 I
2008 2009 2010 2011 2012 2013 2014 2015 2016

Source: GFK Retail panel 2016
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FT in Belgium

2.1 mio€ premium generated for producers
* 103 License holders

1600 Fairtrade products

* 11,3% of banana volume is Fairtrade

e 4,2% of coffee volume is Fairtrade

* 0,5% of chocolate volume is Fairtrade
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IMPACT

SECURE LIVING WAGES
AND LIVING INCOME

OBIJECTIVE
mmmal STIMULATE THE [SSNQ ..\ 71iE prREMIUM
— INDUSTRY GENERATED BY THE FTB
Satisfy / BUSINESS BY 40%
stimulate BY 2021

demand

FOR FARMERS AND
WORKERS THROUGH
CHANGES IN TRADING
PRACTICES

Promote Promote

ENGAGE CIVIL SOCIETY

Direct actors

Authorities Schools Companies

STAKEHOLDERS / OPINION LEADERS
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THANK YOU
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