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Fairtrade Belgium
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the voice of small-scale farmers in Belgium

an NGO that build bridges bétween all actors of Fair
trade

(farmers, consumers, traders, brands, |nst|tut|ons
/ L governments)
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Those who produce our food in developing
countries often live in extreme poverty

5
a1 '
Yo 3, s @:i
CHILD LABOUR % /4 /I\'*\’u\ W DEFORESTATION

OF PEOPLE LIVING IN RURAL
AREAS IN DEVELOPING
COUNTRIES LIVE ON LESS THAN
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On average, a cocoa farmer in Ivory Coast
earns 67cents a day...
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Key Issue: disbalance of power
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Traders and retallers

Consumers i'i'i-i-i-"i-i.i.i.

Less than 7% of the
consumer price of a
tablet of chocolate

goes to the farmer
(it was 16% in 1980)
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DECENT WORK AND
ECONUMIG GROWTH
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Examples of positive impact on the

UN's SDGs

2 ZERO
HUNGER

@ Best practice shared driving land
productivity and sustainable
agriculture

@ Diversification is a key pillar to
Fairtrade’s strategy in empowering
farmers to earn a living income

5 GENDER EQUALITY

8§81 Gender leadership schools

8% Fairtrade standarand gender-based
violenceds prohibit gender discrimination,
sexual harassment

8% Seed funding for women'’s initiatives through
the Fairtrade Premium

More information on fairtradebelgium.be

13 CLIMATE
ACTION

® Climate Academies

® Reduction in energy usage &
other causes of greenhouse gas
emissions

@ Monitoring of ground & water

quality
® Protection of biodiversity
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RESPONSIBLE
PRODUCTION &
CONSUMPTION

Producer comply with
environmental and social standards
(incl. no GMO and no child or
forced labor)

Traders & buyers are held
accountable through transparent
contracts and sourcing, fair prices
and compliance with labor and
environmental law

Consumers are sensitized and
supported to make fair choices
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Fairtrade principles

50% 50%
FARMERS usmumuc
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CO-OWNERSHIP ™ ACOOPERATIVES

Small-scale farmers unite to
gain market advantages

o2
&1 DEMOCRACY

T EMPOWERMENT
MINIr?U\hgm"" T rtomorow
PRICE

A safety net when market
prices crash
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STANDARDS

Products and actors follow
strict standards: for the
planet, people & prosperity

< FIXED
PREMIUM

by cooperatives to invest in
sustainable practices and their
community
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Coffee market In crisis
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The standards

All Fairtrade Products and actors follow strict social, environmental & economic

®

standards

L

PEOPLE

ORGANIZED FARMERS & WORKERS
NO CHILD AND FORCED LABOR
HEALTH & SAFETY
EQUAL RIGHTS
DEMOCRACY
TRADE UNION FREEDOM

PLANET

PROTECTION OF SOIL & WATER
WASTE MANAGEMENT & RECYCLING
N GHU & DANGEROUS PESTIGIDES

G0, REDUCTION

BIODIVERSITY

PRUMUTION OF URGANIG CULTIVATION

Rl
PROSPERITY

MINIMUM PRICE

NON-NEGOTIABLE
DEVELOPMENT PREMIUM

PRE-FINANCING

STIMULATE LONG-TERM
COMMITMENTS & PARTNERSHIPS
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The standards

Farmers Traders Products

W
]

Basic (immediate) Certification For traders & farmers

Certification Minimum price + premium Specification on typical

Democratic organisation Pre-financing requirements: pricing,

Environment (GMO, pesticides) Systainable trade premium payment,

Labor (child, discrimination) ILO standards environmental critera (ex.
Traceability how coffee should be

Progressive (within 3 years) Reporting on sourcing + washed)

Environments (waste, water, sales

sail)) Rules for composite

Labour (health, safety) products O
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Global results of Fairtrade

1-599 Certified organizations
in 75 countries + 40% vs 2012

<, 3%

4&.

731 Latin

America &
Carribean

+24% vs 2012

B Fairtrade Promoting Countries

" Fairtrade Producer Countries

Africa &
Middle East

+56% vs 2012



Global results of Fairtrade

1- 5 9 9 Certified organizations

in 75 countries

Ao 4 1,66 millions
1‘ w Producers and workers

88% of them being small producers

> 1)
25%
of producers and workers are women

178 millions

= ” of development premium
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Use of the development premium

Small producers' organization

Investments
intended for
community projects

Investment to
reinforce the
organization

Services intended for
producers and their
families
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3,6 mio€ Fairtrade Premium
generated Iin Belgium in 2019

€ 3676.000

€1.430800
€1828.900
€ 2151800
€2.319.000
€2.707.000

€ 1163.300

€1.192.900
€1.327.300
€ 1.331.200

€971600

€854200

AAAAAAAAA



Fairtrade's Value Added

4 CONSUMER AWARENESS
m 2 BUSINESS SUPPORT
B PRODUCER NETWORK
B2 FAIRTRADE INTERNATIONAL
SYSTEM
"L Paid to Fairtrade Belgium
| Costbased on
finished product
NON FAIRTRADE
COFFEE
"L Paid to tarmers
Costbaseq«t
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. MINIMUM PRICE ® ey
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NB: the data is based on non-organic arabica coffee * The NY stock exchange price of 16 O
Sources: NY stock exchange, Fairtrade standards and monitoring reports Arabica coffee is in dollar/lb of green
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One cup of coffee won’t change
- the world on its own,

T

~ “millions of Fairtrade coffee
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Thank you

Any questions?

www.fairtradebelgium.be
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https://www.linkedin.com/company/9259704
https://twitter.com/Fairtrade_BE
https://www.facebook.com/fairtrade.belgium/
https://www.instagram.com/fairtrade_belgium/
http://www.fairtradebelgium.be/

