Py BLUEGATE

ANTWERP

I












tructure

‘N | APMY Y Bow) L. ||
. G VESEA ; 3 k. L. L -

' "" , i-bll.l!:-ube-n'i

h

BGA PUBLIC HOLDING
I

.....

- - L

BGA DEVELOPMENT BGA BUILDING

0, EA vl 0ans (G ewe mm B~
- (. - _ ; .\1|ENGIE.J___ H % '-'lm""_:f:‘. | e m ’A.‘ BLUEGATE

ANTWERP



]

| Good

J | .

;{ |
FT And

i

Dare...

CSR Report 2020 | Business Park
Blue Gate Antwerp Development nv

¥ AR

B ARl

7
I.!i {

Ty
|

Vol Ilri ! :_':*.L;‘
?}"j‘f

)
f



ood and Dare...

e To match

« To build it

« To make it CO2 neutral
« Tolive together

e To make it last
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«  Creating space for circular entrepreneurship
«  Setting up a circular ecosystem with settled companies

«  Securing ambitions and quality in the long term
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parent company policy

. leads to self-reflection

» leadsto close adherence to the outlined goals

Reporting incites to substantiated adaptions if needed.

Reporting via GRI mesures impact on economy, environment and society.
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..........

ing priorities

STARTING POINT:

BGAD - the developer - wants positive impact on
ecological, social en economical challenges.

APPROACH:

Bopro, the sustainability director within BGAD,
translated these world goals into goals on an
organisation level so that BGAD could contribute

its strategy within a larger holistic framework.
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B

as starting point

The 17 SDGs - including the 169 subgoals - were examined

one-by-one.

BGAD
« doesnt want a negative impact on any of the subgoals

«  seeks a positive impact on at least one subgoal per SDG.
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olders (Mitchell, Agle & Wood
hod)

Macht Legitimiteit

/" Financiér Publieke loketten

" De overheid y | ;
. . ergunningsverlenende
Partners PPS 8 die%]sten

¢ Kandidaat-vestiger " Eindgebruikers

‘De Vlaamse Waterweg : ) :
Verzekeraar : gl Kennisinstanties

NGO's o7 subsidies/ el Makelaars
: 'yergunningsbeheerder
Aandeelhouders * ) Petroleumcluster

Pers opdrachtgever “.. Leveranciers

Omwonenden Vestigers

" Vestigers back door ",

Concurrerende
bedrijventerreinen

BGAB

Regie der gebouwen _.-* :

Urgentie
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riality Matrix

« The board of directors drew up a list with contacts representing the values

and vision of the organisations that they represent based on the stakeholder
map.

«  (Contacts were surveyed based on a questionnaire
(during events and by e-mail)

« Based on two principles to ensure a balanced weighting of the results

» Average representation per stakeholder
+ Weighting according to the stakeholder map
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We generate a positive
impact on BGA by:

eco-effective companies
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tandards

« Core option
«  The current report mainly contains qualitative KPIs

. 14 KPIs were selected, 9 of which were GRI KPIs

Based on the stakeholder survey and the materiality matrix
«  Report every three years

* Aspiration to include more quantitative KPIs in future reports,
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tions and KPIs

8.1. Eco-effective companies

Ambition KPI Chapter
The commercialisation by BGAD focuses on innovative Awverage score of the Eco-effective
production and RED, preferably in sustainable chemistry, settied company’s in companies
cleantech and smart iogistics. but business activities rule. the identification tool

BGEAD requires all settlers to report on their activities in a f Eco-effective
development plan and a C5R report in accordance with the Companies
GRI criteria.

KP I Average score of the
settled companies in

the identification tool

Average score of the settlers
in the identification tool

2017 2018 2019

Average

score (%) alei Rl Al A‘ B LU E GATE
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8.4. Climate change

Ambition KPI Chapter
BGAD will develop & flood-proof site. up to level T100. i Flood-proof
Water buffering using wadis, delaysd water drainage Paved area/total area Flood-proof
through green roofs, delayed discharge into the Leigracht Created water
buffering
Follow-up of the future quay at SIGMA height + elevation of ! Flood-proef
the terrain coordinate with future height levels.
'(Pl m2 paved area/
total area
Paved area/
total area
202(x. landscaped
2020:1andsca)
Type ML= AL £ surface area RS Pml or marketed
(m2 @ % paved) for paving f: surface area for
paving

Corridor {m2, 0% .
paving} 117569 0 82148 0
Wit By, o 31219 0 13,485 0
paving)

z n
Aimgts. (e 1000 67.046 67.046 13012 13012
paving)
Core {m?, max.

¥ 128475 128475 14,375 14.375
100% paving) . *
Edge (m?, max.
65% paving) 89.607 58.245 13.181 8,568
Logistics (m?,
100% paving) 116298 116298 116298 116,298
Total (m?) 550614 370.064 252469 152,253
S Mt 100% 67.21% 45.85% 27.65%

o surface area)
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toring KPIs

Circulaire materialenstromen DEME Jaarlijks: januari over het afgelopen jaar
Duurzaam waterbeheer DEME Jaarlijks: januari over het afgelopen jaar
Economische win-win DEME Jaarlijks: januari over het afgelopen jaar
Aantrekkelijk openbaar domein Bopro

Biodiversiteit eniomgrideesispalipien vig gronitort en op welke basis (methodiek)

opwaarderen

Eco-effectieve bedrijven Bopro Jaarlijks: januari over het afgelopen jaar
Hernieuwbare energie Bopro

Infrastructuur en mobiliteit Bopro

Klimaatverandering Bopro Jaarlijks: januari over het afgelopen jaar
Onderzoek en ontwikkeling Bopro

Publiek-private samenwerking Bopro

Transparant bedrijfsbeleid Bopro Jaarlijks: januari over het afgelopen jaar
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